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Old letters

for new radio spots

Producer Shirley Feldmann ol
Feldmann's Flicks knows the best siorics
are e stories,

That's the philosophy Feldmann and
CGurnee-based agency Laufman &
Associates adopted for four Glbsecond
radic spots for Welman furniture care
products. Resurrecting  customer
inguiry letiers from as

far back as 1984,
Feldmann called the
customers (o record

ithieir tesitmiomials. Afier
sifting through the
interviews, she called
some of them back to
abtain permission,

“We didn’t tell them
what tw say, they just
sl whial IJ:|I|::|l full.' aaid
agency head Herbert
Laufman (a former TV
shiow producer), and
||'I-Elr EEI:JJI'.II'IJEI WCIE
beter than anything
the agency could have
sl::ril:lrct.

One doll collector
uses the cream on dolls
from the |7Ms. Another polishes price-
liess violins with i, and a couple who own
a lighthouse motel in Maine use it o
spruce up the place for tourist season.
Most of the letiers were writien 1o ask
where the product could be purchased,
since it was difficult vo find in some
Areas

The testimonials were intended for
distributors, but they turmed out so well

that the manufacturer, the Herber
Sanley thm[mm'. decided toowar them.
Thae sprsls wiakl s thies Ball mn 1est mar-
kets ['_'hll-.-l.grl, Mevw York, or Los .{:Li_:u'hw
for Pﬁﬁi.l‘_ll'l.' all ithreet and in ssme small-
£r markets Since the product is sobd

natnwide, the spoits will eveniually @
nationally

The agency has more testi-
manials, so the fnal
package will b
undoubredly larger.

The customers
remembered the letlers
they had wnitien, &ven
the ones who higd wrie-
LEn AT TEn :-I.':'IF!. Fl:g-l'l.
The COmMpANY orign ally
responded  with  an
order form or a list of
nearby siores where the
[,l-run:Iu.l.'I el e
fomand.

Feldmann met
Laufman, also one of
Herbert Stanleyv's own
crs. when she worked
iy AssoClalc |:a-|-::-|h||.'l:r
John M

Smyvth's Homemakers
account with preducer Paul Robinson,

Although Feldmann donned the pro-
ducer hat for these spois, she is also a
production manager, associate produc-
er, amistantl director, conrdinator and
floor direcior

The spots were recorded an
Strecterville Sodios. Terry Schilling was
the audio engineer, —Sasha Emmeus &
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